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Designer

Web | Graphic



ALEX VERNAZA

Work Experience
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Web Development

Package Designs

Ecommerce

i Copywriting
| Social Media

Photography
Vector Logos
Stationaries
Illustrations
Branding
Editorial

‘My goal is to work as a Web/Graphic Designer in a fast-growing company
which promotes innovation, competitiveness, passion and encourages its

employees to drive change.”

®© =
(305) 458-3281 artav.usa@gmail.com
YEARS
Experience Q, @
www.qastudios.com 3261 SW 189th Ave.

Miramar FL, 33029
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/ N JCA- HTML Web Design 2017
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LOVE RGCKS

Love Rocks- Ecomerce Web Design 2017

LOGDY | CUSTOMERSERVICE | WARRANTY & REGISTRATION | CONTACTUS.
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Managed all web design themes through HTML, Brera Orologi- web Maintenance & Logistics 2011

CSS, Word Press and WIX software applications

YEARS

Experience
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Developed and delivered responsive web designs to several businesses, executing effective

logo brand identities, web banners, copywriting, product photography and stationary designs.

Love Rocks- custom Integration 2017

COLLECTION ARTISTS
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1 Find Us: 1015 East Sunvise BN, F. Lauderdale, FL 33304 B Cal Us: (305) 4583281 B Emai Us: artavusa@gmai.com
ARTAV- creative Web Portfolio 2014
YEARS

Experlence
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MARKET -

Attention to Detall

Campalg NS mm International Visuals

Easy SigﬂS - 35% Increse in Gross Profit Margin 2012 - 14
90,000
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@ My designs are inspired by modern commercial trends. They are generated visuals
developed by impounding imagery that utilize graphics to enforce quality and

communication.

Kokobone - Re-branding Programs 2017
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ISABELLA \ AVENTURA

Brera OI’O|Ogi = Int'l Visual Concepts | Flt. lauderdale Billboard 2010
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Brera OI’O|Ogi - Facebook advertisement 2011

il Liked ¥ 3\ Following * 4 Share
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@ Managed well-researched and high-quality content for SEO,
websites, blogs, and other marketing platforms such as video

editing and impounding visual graphic design concepts.

YEARS

Experience
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é" Alex Home 61
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® Brera Orologi is active now. Starta

Jewelry/Watche conversation.

Community
Invite your f
24,731 peop
24,568 peop

Arturo Card
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Brera Orologi - Youtube Video Editing 2011
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Developmeﬂt Results Oriented

Brera Orologi - Packaging Renders - 7 T.i1° 7] NOTE*:

+Cone will also be clear plastic
*Cone width needs to accomodate
45mm + 41mm

BRERA

3 ADDRLSS FOIL STAMP DAL IN PANTONE BLACK 7 ¢
BRURE HOTE | UTK (€47 M43 Y43 K5T) 120mm

® Cover booklet - 4.185"x 85" |
© Binding on the 4.25" (each side) -
* Stock: Cover on Classic Crest Epic Black 100 # (See Brera
Business Card for references)
* Printing on Cover: silver foil ( logos, inner dial flap,
and back cover addresses)
* Diecut: Cover has a semicircular flap on the front
cover (42112°x4200) and 3 3.75" vertical pocket
on the back cover (see sketch)
* Binding: Perfect Binding (See Glam Rock example)

LOGO FO STAMS

D 01T 0 n O
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120mm

For more information:

* Please revisit the physical examples mailed
for demonstartions and overrall look or
contact us at: brera@breraorologi.com
My name is Alex Vernaza (Brera Graphics) aacxcovn FRONT covtR

FRONT VIEW
(Width/Dimensions to
fit watch comfortably)

s Warranty cond wil be the same 25 previous years
Gemanion and oversll ook
Plastic cover will be placed vertically.

INNERFUAP DAL GRAPHICS INSIOECOVER Sov pbyscaly hnctsast tn e e

FOR STAMP

@ Focused on the quality control of the outgoing product and ensured it met the industry standards.
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Standard Package Premium Package Luxury Branding
$20/mo | $300+ $25/mo | $500+ $30/mo | $600+

Facebook Advertisements Facebook Advertisements Facebook Advertisements %

Direct & Email Blast Marketing. Direct & Email Blast Marketing Direct & Email Blast Marketing

.
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Basic Video Editing 30sec -1min Seasonal Advertisement Campagings. Seasonsl Advertisement Campagings.

Content Marketing Advanced Video Editing 1min -2min Expent Video Editing 2min -Semin

©

Coatent Marketing Content Marketing

€0 Boost

Easy signs - New Acrylic Product Line 2014 QA Studios - Product Budget Programs ?

YEARS

Experience



PACKAGE

Stay Cool...

Noxzema Cream Is specially formulated
1o break down and remove dirt, oll and
makeup - and It conditions while It
cleans, so It leaves your skin feeling soft
and refreshed - all with that classic
Noxzema cool deep cleaning sensation.

Noxzema skin care applies more
to women and beach goers.

Tey it/ to belleve it.

WWW.NOXZema.com

N@ZEVA

B Refreshen U

D There's clean, and then there’s

[l \ay down deep clean.

©NOXZEMA PRODUCTS.

345|5l7590 12

12

®

Prepress
llustrator
Quality Driven

Noxzema isacarry onitem,
no mater any other outside
conditions it is. A natural cool
refreshing sensation, present to
due ts purpose in cleaning and
rejuvenate 3 new appearance .

NET WT. 10.75 OZ (304G)

Discount MuQs - New Product Line

@ | have designed seamless and innovative structural packaging concepts

through the creative process of manufacturing and producing product displays

Tutti Frutti

Tutti Frutti - product Display

MINUTE MAID B - l - .
IS GOOD FOR YOU! Nutrition Facts
. % Serving Size 3 oz. (859) ¥
Delivers Good Source of Calcium. f 5 | Servings Per Container 4
Growing Kids need caldium 10 help
buld sron bones and teef. Amount Per Serving
Contains a Full Day's Supply of Vitamin C. Calories 220 _ Calories from Fat 140
Vitamin C plays an important part in supporing the. L4 "% Daiy Valvo®
body's immune System. 2 Total Fat 169
Enjoy Minute Maid Juices as Part 4 Saturated Fat 59
p Trans Fat 0

of a Healthy Balanced Diet.

Total Carbohydrate 39
Dietary Fiber 1g
Sugars 0g

Protein 14g

« Vitamin C 4%
« Iron 4%

Discount I\/Iugs - Children’s Product Line

YEARS
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In Design

DGSlgnS | Strategic thinker

THE
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GALLERY

Hospitality

GIE RO CatalogSpread 2016

F 4

The Dot’s goal is to provide our clients a seamless experience knowing that
our professional design team will be hard at work to deliver our unique vision
for their brand of properties. Our work features fine art blended with visual
designs that will enhance, elevate and increase the value of any project. We
accomplish all this by collaborating with developers, interior designers
talented artist integrating their work into The Dot Gallery product design process.

SERVICES: Real Estate Developments | Courtyards | Hotels | Restaurants

MDC - AD Contest 2009

@ My creative process conveys a clear message with vibrant colors
graphics and bold taglines. An effective advertisement or publication i Fall into the flavor of paradise

begins with a memorable concept and quality consistency.

Neiman Marcus - catalog Spread 2010

NEWD - NYC Internship 2008
YEARS

Experience
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esigns

University of Miami- Brochure Printing 2013

Accuracy

(B

@ My promotional designs begin with an unfiltered communication and collaboration between

clients or prospective consumers. All designs are created using refined state-of-the-art materials.
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Brera Orologi- watch Manuals 2010

YEARS

Experience



VECTOR

Designs

Technical
Logos

Concepts

CASA Q- Architectural Render 2016

®

| create illustrations that captivate the imagination through precision and efficiency.

Facilitated numerous brand logos, apparel designs, and packaging layouts.
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Operations mmmss Process

Cheri Dori - Retail Store Signs 2015

Hard Rock - outdoor Festival 2014

@ Managed the graphic design, sales, and the printing production department, overseeing daily operations.

Other areas of expertise: scheduling, procurement of printing medium, product costing and retail pricing.

Art Basel - Fine Art Galleries 2016 Trump INt'l - Tradeshow Display 2014

YEARS

Experience
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Technical

Photography Output

|Love Rocks - web Product Assortments 2017

Kodak EasyShare p712

@ Graduated from the Art Institute with a BFA with a concentration in Photography. | am
a highly-trained photographer focused on the modern technology trends of commercial

markets.

Easy Signs - Catalog Photography Brera Orologi - Editorial Photograpy

YEARS

Experlence



